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5.1.1.1 General facilities and activities 

• 

• 

• 

• 

• 

• 

• 
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Sentiment expressed No. of times expressed 

Need more shade/shelters 53  

Need to improve facilities (non-specific)  31  

Need more lockers 26   

Need more seating 22  

Cleaning of the facilities regularly 20  

Sentiment expressed No. of times expressed 

No need for more exercise equipment 16   

No need to introduce other facilities/activities 8   

More lockers are not required 2  

No need for more shade/shelters 2  

No need for more seating 2  

5.1.1.2 Improved amenities 

• 

• 

• 

• 
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Sentiment expressed No. of times expressed 

Support to keep the open change rooms 56 

Need more change facilities (including family/baby change) 45 

Support to keep the open-air facility (amenities) 23 

Need to improve toilets (space etc.) 19 

Need to improve disability facilities (ramps etc.) 10 

Upgrade the existing amenities (changing room, shower etc.) 10 

Need more toilets 9 

Improve shower (not specific to outdoor, indoor, modernise etc.) 8 

Sentiment expressed No. of times expressed 

No need for more change facilities (including family/baby change) 13 

No need for more outdoor showers 8 

No need for more showers 4 

5.1.1.3 Improved access 

• 

• 

• 
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Sentiment expressed No. of times expressed 

Support to improve public transport 17 

Support to improve disability access/ramps 9 

Support to improve vehicle access and movement 9 

Get Supercars away from it 8 

Support to improve walkways (non-specific) 3 

Sentiment expressed No. of times expressed 

No need to improve vehicle access and movement 5 

Improve vehicle access and movement (in parking and main area 
etc.) 

1 

5.1.1.4 Improved safety  

• 

• 

• 

Sentiment expressed No. of times expressed 
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Improve parking (non-specific) 25 

Increase parking spaces 17 

Timed parking required 14 

Improve the pedestrian safety (separate lane etc.) 11 

Increase disability parking space 8 

Sentiment expressed No. of times expressed 

No need to improve parking 15 

Continue free parking 11 

Stop all day long parking (office workers) 8 

No need to improve pedestrian safety 4 

Keep lighting as it is 4 

5.1.1.5 Thoughts on the look and feel of the pavilion  

• 

• 
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Sentiment expressed No. of times expressed 

Renovations to maintain the iconic art deco look 34 

Renovations to be sympathetic to the environment 17 

Renovate based on standards so kids can use it properly 8 

Appropriate building material should be used 7 

Improvements needed (non-specific) 3 

Sentiment expressed No. of times expressed 

Keep the Newcastle façade as it is/ no change 220 

Keep the Newcastle pavilion building as it is/ no change 69 

Keep it simple 18 

Ongoing maintenance of the Newcastle Ocean Baths 7 
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5.1.1.6 Thoughts on the potential pavilion activities and uses 

• 

• 

• 

• 

Sentiment expressed No. of times expressed 

Required café/kiosk 25 

Improve existing kiosk/café (more space etc.) 16 

Required restaurant/dining space/bar 12 

Required function spaces 11 

Sentiment expressed No. of times expressed 

Restaurant/dining space/bar - not required 74 

Gym not required 60 

Do not use Newcastle Ocean Baths for commercial uses  26 

Café/kiosk not required  22 
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5.2.1.1 General facilities and activities 

• 

• 

• 

• 

• 

• 

• 

Sentiment expressed No. of times expressed 

Need more shade/shelters 36 

Need more seating 15 

Cleaning of the facilities regularly 8 

Need more bubblers/bottle refill stations 6 

Lockers should be protected from theft 4 

Sentiment expressed No. of times expressed 

No need for more exercise equipment 5 

No need for more shade/shelters 1 
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5.2.1.2 Improved amenities 

• 

• 

• 

• 

Sentiment expressed No. of times expressed 

Need more change facilities (including 
family/baby change) 

25 

Need to improve toilets (space etc.) 10 

Need to improve disability facilities (ramps etc.) 10 

Improve shower (not specific to outdoor or 
indoor, modernise it etc.) 

8 

Need to improve outdoor showers (rinse 
facilities, soaps etc.) 

8 

Sentiment expressed No. of times expressed 

No need for more outdoor showers 1 

No need for more showers 1 
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5.2.1.3 Improved access 

• 

• 

• 

Sentiment expressed No. of times expressed 

Support to improve public transport 10 

Support to improve disability access/ramps 10 

Support to improve vehicle access and movement 6 

Support to upgrade stairs 6 

Support to improve walkways (non-specific) 2 

Sentiment expressed No. of times expressed 

No need to improve vehicle access and movement 2 
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5.2.1.4 Improved safety 

• 

• 

• 

Sentiment expressed No. of times expressed 

Increase parking spaces 28 

Improve parking (non-specific) 10 

Improve the pedestrian safety (separate lane etc.) 6 

Timed parking required 5 

Increase disability parking space 1 

Sentiment expressed No. of times expressed 

Continue free parking 4 
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5.2.1.5 Thoughts on the look and feel of the pavilion  

• 

• 

Sentiment expressed No. of times expressed 

Improvements needed (non-specific) 17 

Upgrade the Merewether pavilion 16 

Improve and upgrade the general facilities and all amenities 
(disability access and improve shade shelters). 

6 

Sentiment expressed No. of times expressed 

Keep the Merewether pavilion as it is/ no change 35 
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5.2.1.6 Thoughts on the potential pavilion activities and uses 

• 

• 

• 

• 

Sentiment expressed No. of times expressed 

Keep the baths for public uses 24 

Shade shelter/sheds for parents to watch kids swimming  6 

Required function spaces 2 

Community space to provide funding back to the baths 2 

Required café/kiosk 1 

Sentiment expressed No. of times expressed 

Gym not required 30 

Restaurant/dining space/bar not required 19 

Do not use Merewether Ocean Baths for commercial use 11 

Café/kiosk not required   9 
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https://www.newcastle.nsw.gov.au/Council/News/Latest-News/Ocean-baths-up-for-redevelopment
https://www.newcastle.nsw.gov.au/Council/News/Latest-News/Ocean-Baths-redevelopment-FAQs
https://www.newcastle.nsw.gov.au/Council/News/Latest-News/City-to-fund-ocean-baths-restorations
https://www.newcastle.nsw.gov.au/Council/News/Latest-News/Community-feedback-flows-for-Newcastle-Ocean-Baths
https://www.newcastle.nsw.gov.au/Council/News/Latest-News/Community-feedback-flows-for-Newcastle-Ocean-Baths
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Facebook organic and paid posts  Reach 

 

 

https://www.facebook.com/CityNewcastle.au/posts/2549629085074139?__xts__%5B0%5D=68.ARB4ZIoTsSnQxgdqhaUj_T81nzhU6sqDR82mBdolgstV2kVndW_Q82FqecfGKrPLIbzfxSSDvi0SuP2oTNQqxoTHCDUioLcy6GXqnVvkDX3kdhfSoAwbqZfn1NfsjFEQX2Zxj-VG8PRjM38bAaGHxTnDZ7-nKW9sgmAp-bbZ2R7quiJfrvMe7uYRg3FIOO5p8HYJ0A9VhJtIzM2beh78cJUwrCi60f2M8OHAqbhA7H0kVs9dk_pERUAI-qOIv37dE6rXGdFvA4LsVqomKr8BxskLZvIu-DgE69TECoY7kzrWdrWEDknRzyDlWKtsZSCVAySSc9eU4HNmt-1v_UUQIlNypw&__tn__=-R
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Background and Objectives 

Background 

Newcastle is home to two ocean bath facilities, Newcastle and Merewether, which were opened in 

1922 and 1935 respectively. The baths are available to locals and visitors for swimming, relaxing and 

event bookings.  

In late 2019 the City of Newcastle Council invited expressions of interest for the redevelopment of 

both ocean bath precincts. The redevelopment concepts were thought to be a way for Council to 

update existing facilities and also offered the potential of expanding the range of services/facilities to 

include community spaces and dining options. 

While the EOI failed to attract acceptable plans for either locality, Council is committed to improving 

each of the community facilities for locals and visitors to the area and as such will take on the 

redevelopment themselves. 

A community reference group has been formed, and Council has been collecting and collating 

community feedback that has been provided in relation to the matter. However, in order to have a 

solid understanding of what the community would like for both the Newcastle and Merewether 

Ocean Baths, Council invited Woolcott Research & Engagement to undertake an independent study 

– with the aim of capturing the views of regular and infrequent users of the baths. 

This report presents the findings from the structured community feedback study devised to capture 

sentiment, expectations and desires in relation to the two sites.  

 

Objectives 

Council requested that Woolcott Research & Engagement conduct an evaluation of resident and non-

resident perceptions of the baths’ redevelopment. 

The broader aims of this research were to: 

• Determine who is using the ocean baths and why; 

• Determine community needs and preferences in terms of facilities and services; and 

• Measure public interest in a range of potential changes. 
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Methodology 

This quantitative project involved a series of n=218 intercept (one-on-one face-to-face) interviews 

amongst residents and visitors to Newcastle aged 16+. 

An interviewing schedule was devised and approved by the City of Newcastle project team. The 

schedule involved interviewing at set shopping locations, as well as at the two ocean bath locations. 

The distribution of the interviews was as follows: 

 

Prior permission was granted for interviewers to be stationed at the shopping centre locations. 

An incentive prize (the chance to win one of five $50 Coles or Woolworths vouchers) was offered to 

respondents to encourage participation with the study and thereby increase the representativeness 

of the results. 

A relatively small proportion of respondents had not used either of the ocean baths in the 12 months 

prior to the study (14%). These respondents were asked to indicate which of the two ocean bath 

locations they were more familiar with, and the remainder of the questionnaire was specific to that 

location. 

So too, those who had been users of both the Newcastle and Merewether Ocean Baths (51% of all 

respondents) were asked to indicate with of the two locations they were more familiar with, and their 

responses only relate to that location.  

In total then, there were n=129 respondents who answered the survey in relation to the Newcastle 

Ocean Baths and n=89 who answered in relation to Merewether Ocean Baths. 

 

NOTE: due to rounding, the percentages for single response questions do not always add to exactly 

100%. 
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1. Respondent Profile 

1.1 Age and Gender of Respondents 

As it is inappropriate to ask in a face-to-face interview, interviewers recorded the gender of the 

respondents they were interviewing. They also asked each respondent to indicate which age category 

they fitted into. 

As shown in Table 1, there was a relatively even gender split achieved, with 47% of all respondents 

being male and 53% being female. 

In terms of age, there was also a fairly even distribution achieved, with around a third aged 16 to 34 

(33%), a similar proportion aged 35 to 54 (34%) and approximately one third aged 55+ (34%).  

Respondents answering in relation to the Merewether Baths were more likely to be aged under 35 

(45% were), while those answering in relation to the Newcastle location were more likely to be aged 

55+ (38%).  

Table 1 – Age and Gender of Respondents 

 

Q9. RECORD GENDER. 
Q10. Which of the following age ranges do you fit into? READ OUT 
Base: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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1.2 Place of Residence 

Respondents were asked if they lived locally. Those that did were asked to reveal what suburb they 

lived in. Those that did not live locally were asked to reveal their postcode (if they were from Australia) 

or country of residence (if they were from overseas). 

As shown in Table 2, the large majority of respondents lived in the Newcastle area (90%), with a 

relatively large proportion indicating that they lived in Wallsend or Newcastle itself (14% for each). 

Around one in twenty respondents lived in Sydney and a similar proportion lived intrastate. A 

relatively small proportion were from interstate or overseas (1% or less for each).  

Table 2 – Place of Residence 

 

Q12. What suburb do you live in? 
Q13. Can you please tell me your postcode? 
Q14. Please tell me your country 
Base: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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1.3 How the Ocean Baths are Used 

Respondents who indicated that they had used either the Newcastle or Merewether Ocean Baths 

(86% of all respondents) in the prior 12 months were asked to reveal what they normally did when at 

the baths. 

Amongst those who had used the baths, swimming was the most common activity undertaken (89%). 

However, socializing with friends and/or family was also undertaken by just under a third of all users 

of the baths (30% in total and 35% for the Merewether location). 

Walking was also relatively common (25%), as was getting something to eat (24%). 

Figure 1 – Activities at Baths 

 

Q3. Which of the following do you normally do when at the Newcastle/Merewether Ocean Bath?  
BASE: Those who have used the ocean baths (Total n=187; Newcastle n=104; Merewether n=83)  
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2. Perceived Importance of Potential Changes 

2.1 Summary of Perceived Importance 

Respondents were asked to rate the importance of several potential upgrades to the 

Newcastle/Merewether Ocean Baths – where a 0 meant that they felt it was ‘not at all important’ 

and a 10 meant it was ‘extremely important’ to them. Figure 2 shows a summary of those who 

provided a high rating (8 or more out of 10) for each potential upgrade. 

Almost three quarters of all respondents provided a high importance rating for improved shade (73% 

for Newcastle and 72% for Merewether). There was also a high level of importance placed on the 

improvement of existing facilities – particularly for the Newcastle location (73% gave a rating of 8 or 

more, compared to 63% for Merewether). 

The perceived importance of improving accessibility at the baths was not as pronounced, as was the 

case for improving the existing kiosk/café (under half providing 8+ ratings for each), while the lowest 

importance was placed on providing a community meeting space (37% gave a rating of 8 or more for 

the Newcastle Ocean Baths and 29% for the Merewether Ocean Baths).  

Figure 2 – Perceived Importance of Potential Upgrades - Summary 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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2.2 Detailed Findings of Perceived Importance 

Figure 3 shows the detailed breakdown of the importance ratings given by respondents in relation to 

the potential idea of improving the shade at the baths. 

More than half of all respondents provided the highest importance rating for this potential 

improvement in relation to the Newcastle Ocean Baths (54% gave a 10 out of 10), with more than 

two fifths giving the same rating for the Merewether location (43%). 

Relatively few gave low importance scores for this potential upgrade – with only 2% giving a rating of 

0 to 4 out of 10 for the Merewether baths and 12% doing likewise for Newcastle. 

It follows that the mean importance scores were very high (8.0 for Newcastle and 8.3 for 

Merewether). 

Figure 3 – Perceived Importance of Improving the Shade 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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Figure 4 shows the detailed breakdown of the importance ratings given by respondents in relation to 

the potential idea of improving the facilities at the baths. 

Again, more than half of all respondents provided the highest importance rating for this potential 

improvement in relation to the Newcastle Ocean Baths (54% gave a 10 out of 10), with just over a 

third giving the same rating for the Merewether location (36%). 

Relatively few gave low importance scores for this potential upgrade – with only 9% giving a rating of 

0 to 4 out of 10 for the Merewether baths and 12% doing likewise for Newcastle. 

The mean importance scores for improving facilities were very high (8.0 for Newcastle and 7.7 for 

Merewether). 

Figure 4 – Perceived Importance of Improving Facilities 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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Figure 5 shows the detailed breakdown of the importance ratings given by respondents in relation to 

the potential idea of improving accessibility at the baths. 

Just over a third of the Newcastle Ocean Baths respondents provided the highest importance rating 

in relation to improving accessibility at that location (34% gave a 10 out of 10), with just over a fifth 

giving the same rating for the Merewether location (21%). 

Interestingly, almost a quarter of those responding in relation to the Newcastle location gave low 

importance scores for this potential upgrade (24% gave a rating of 0 to 4 out of 10), while a smaller 

proportion indicated likewise for Merewether (15%). 

The mean importance scores were still relatively high for this potential upgrade area (6.4 for 

Newcastle and 6.7 for Merewether). 

Figure 5 – Perceived Importance of Improving Accessibility 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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Figure 6 shows the detailed breakdown of the importance ratings given by respondents in relation to 

the potential idea of improving the existing kiosk/cafe at the baths. 

Perceptions of the importance of this potential upgrade were somewhat more polarised – particularly 

in relation to the Newcastle Ocean Baths – where just over a quarter provided the highest importance 

rating (26% gave a 10 out of 10), but almost one fifth gave it the lowest rating (18% gave a 0 out of 

10). 

Respondents replying in relation to the Merewether baths were less likely to provide a low 

importance rating (only 6% gave it a 0 out of 10 – however, almost a quarter gave a mid-point rating 

of 5 out of 10 for improving the kiosk/café at the Merewether Ocean Baths.  

The mean importance scores were lower for this potential upgrade (6.0 for Newcastle and 6.6 for 

Merewether). 

Figure 6 – Perceived Importance of Improving the Kiosk/Cafe 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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Figure 7 shows the detailed breakdown of the importance ratings given by respondents in relation to 

the potential idea of providing a community meeting space at the baths. 

Perceptions of the importance of this potential upgrade were quite polarised, with just over a fifth of 

those responding in relation to the Newcastle location providing the highest importance rating (22% 

gave a 10 out of 10), while more than a quarter gave it the lowest rating (25% gave a 0 out of 10). It 

follows that the mean score for Newcastle was only just over halfway up the importance scale (5.3 

out of 10). 

Respondents replying in relation to the Merewether baths were also quite polarised in relation to the 

inclusion of a community space – with 15% giving it a 10 out of 10 and 10% giving it a 0 out of 10. The 

mean importance score for Merewether was slightly above that for Newcastle (5.6). 

Figure 7 – Perceived Importance of Providing a Community Meeting Space 

 

Q4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether Ocean Baths. Using a scale 
from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 means it is EXTREMELY IMPORTANT, please indicate 
the extent to which you personally feel that it is important for the City to do each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 

  

19 22
15

6 6
5

10 9
10

7 8

6

9 5
15

20
15

27

3
4

2
2

2

2
3

2

6
3

2

319
26

10

Total Newcastle visitors Merewether visitors

%

0

1

2

3

4

5

6

7

8

9

10



 

16 

Community Feedback on the Newcastle & Merewether Ocean Baths 
March 2020 

3. Priority Rankings for Potential Changes 

3.1 Index Score Rankings - Total 

All respondents were asked to choose up to five potential changes (from a list provided) in order of 

priority. An Index Score has been produced from this prioritisation exercise. This involved assigning a 

score of 5 to the first priority selected, a score of 4 to the second priority, a score of 3 to the third 

priority, a score of 2 to the fourth priority and a score of 1 to the fifth priority selected. The total score 

was then divided by the total number of selections to produce an overall score out of 100. 

Note that two respondents declined to select any priorities, as they were opposed to any change. 

The highest priority score was for ‘more shade’ (Index Score of 45), though ‘upgraded toilets’ were at 

a similar level (42). ‘Car parking’ was also a common priority for respondents (33), as was ‘better 

shower facilities’ (23). ‘Bubblers/taps’ had a score of 17 and ‘improved vehicle access’ was at 15. 

There were a range of potential changes with an Index Score of around 10, including ‘seating’, ‘BBQs’, 

‘individual change rooms’, ‘access ramps’, ‘improved accessibility’, ‘baby change facilities’, ‘outdoor 

showers’ and ‘improved food options’. Few respondents selected ‘bike racks’, ‘lockers’, ‘new stairs’, 

‘outdoor exercise equipment’, ‘safer pedestrian access’, or ‘improved lighting’ as their top priorities. 

Figure 8 – Priority Ranking - Total 

 

Q5. If you could choose up to five changes to be prioritised in any changes that occur, which of the following would you 
like to see prioritised? What is your first priority? And second? Third? Fourth? Fifth? 
BASE: All those who answered the question (Total n=216*) 
*Two respondents were opposed to any changes and refused to provide any preferences  
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In examining the Index Score results amongst only those responding in relation to the Newcastle 

Ocean Baths (see Figure 9), a similar pattern can be seen. 

The highest priority score was for ‘more shade’ and ‘upgraded toilets’ (both Index Scores of 46). 

‘Better shower facilities’ and ‘car parking’ were at similar levels (26 and 23 respectively), while there 

were scores of 13 for both ‘seating’ and individual change rooms’. 

Figure 9 – Priority Ranking - Newcastle 

 

Q5. If you could choose up to five changes to be prioritised in any changes that occur, which of the following would you 
like to see prioritised? What is your first priority? And second? Third? Fourth? Fifth? 
BASE: All those who answered the question (Newcastle n=127*) 
*Two respondents were opposed to any changes and refused to provide any preferences 
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The Index Score results for Merewether were not too dissimilar (see Figure 10) with ‘car parking’, 

‘more shade’ and ‘upgraded toilets’ emerging as the main priorities. 

There were similar priority levels for ‘improved vehicle access’, ‘better shower facilities’, 

‘bubblers/taps’ and BBQs (scores between 16 and 22). 

Figure 10 – Priority Ranking - Merewether 

 

Q5. If you could choose up to five changes to be prioritised in any changes that occur, which of the following would you 
like to see prioritised? What is your first priority? And second? Third? Fourth? Fifth? 
BASE: All those who answered the question (Total n=216) 
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3.2 Additional Improvements Suggested 

Immediately following the priority exercise (see Section 3.1), respondents were asked to reveal any 

additional improvements that they would like to see at the baths (see Table 2). 

The majority of all respondents were unable to or declined to offer any additional improvements for 

the baths. 

It follows that the suggestions made did not emerge with any high level of consistency. Maintaining 

or improving the cleanliness of the baths was the most commonly mentioned additional improvement 

– though this was only mentioned by 6% of all respondents (9% for Newcastle). 

Table 3 – Additional Improvements 

 

Q6. What, if any, other improvements would you like to be made at the Newcastle / Merewether Ocean Baths? 
Base: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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4. Support for Various Potential Changes 

4.1 Summary of Support for Changes  

Respondents were asked to rate their own level of support for several potential changes to the 

Newcastle/Merewether Ocean Baths – where a 0 meant that they ‘did not support’ and a 10 meant 

that they were ‘strongly supportive’ of them. Figure 11 shows a summary of those who provided a 

high rating (8 or more out of 10) for each potential change. 

Overall there were higher levels of support recorded for changes at Merewether than there were for 

changes at the Newcastle Ocean Baths. 

Around half of all respondents provided a high support rating for a café/kiosk (47% gave an 8+ out of 

10 for Newcastle and 55% for Merewether). There were similar levels of support for ‘health and 

wellbeing facilities’, ‘a community space available for hire’ and ‘a restaurant/bar’. 

The high level support levels for ‘a gym’ were much more limited – with 23% of those responding in 

relation to Newcastle and 30% of those responding in relation to Merewether giving a support rating 

of 8 or more out of 10. 

Figure 11 – Support for Changes - Summary 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 

  

50

40

38

35

26

47

38

34

29

23

55

44

44

43

30

A café/kiosk

Health & wellbeing

facilities

A community space

available for hire

A restaurant/dining/bar

A gym

%

Nett strongly support (8-10 out of 10)

Total Newcastle Merewether



 

21 

Community Feedback on the Newcastle & Merewether Ocean Baths 
March 2020 

4.2 Detailed Findings of Support 

Figure 12 shows the detailed breakdown of the support given by respondents regarding including a 

café/kiosk in the new plans. 

Around three in ten respondents provided the highest support rating for this potential change in 

relation to the Newcastle Ocean Baths (28% gave a 10 out of 10), while around three fifths gave a 

rating of 6 or more (59%). However, one quarter were not at all supportive of this (25% gave a 0 out 

of 10) and 28% gave a low rating (0 to 4 out of 10). 

For the Merewether location more than a third gave the highest support rating (35% gave a 10 out 

of 10), with 76% giving 6 or more out of 10 for this potential change. Only 14% had a low level of 

support for this (rating their support with a 0 to 4 out of 10). 

The mean support ratings were low to moderate for Newcastle but relatively high for Merewether 

(5.9 for Newcastle and 7.1 for Merewether). 

Figure 12 – Support for a Café/Kiosk 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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Figure 13 shows the detailed breakdown of the support given by respondents of the support given by 

respondents regarding including a health and wellbeing facilities in the new plans. 

More than a quarter of respondents provided the highest support rating for this potential change in 

relation to the Newcastle Ocean Baths (26% gave a 10 out of 10), while almost half gave a rating of 6 

or more (49%). However, more than one quarter were also not at all supportive of this (27% gave a 0 

out of 10) and 37% gave a low rating (0 to 4 out of 10). 

For the Merewether location one quarter gave the highest support rating (25% gave a 10 out of 10), 

with 62% giving 6 or more out of 10 for this potential change. Even so, more than one fifth (21%) gave 

a low level of support for this (rating their support with a 0 to 4 out of 10). 

The mean support ratings were fairly low for Newcastle but reasonable for Merewether (5.2 for 

Newcastle and 6.3 for Merewether). 

Figure 13 – Support for Health and Wellbeing Facilities 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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Figure 14 shows the detailed breakdown of the support given by respondents in relation to the new 

plans including a community space available for hire. 

Support was extremely polarised for Newcastle. More than a fifth of respondents provided the 

highest support rating for this potential change in relation to the Newcastle Ocean Baths (21% gave 

a 10 out of 10), while more than two fifths gave a rating of 6 or more (45%). However, three in ten 

were not at all supportive of this (30% gave a 0 out of 10) and two fifths gave a low rating (40% gave 

a 0 to 4 out of 10). 

For the Merewether location one fifth gave the highest support rating (20% gave a 10 out of 10), but 

more than half were supportive to some degree (59% gave a 6 or more out of 10 for this potential 

change). Even so, more than one fifth (21%) gave a low level of support for this (rating their support 

with a 0 to 4 out of 10). 

The mean support ratings were fairly low for Newcastle but reasonable for Merewether (4.9 for 

Newcastle and 6.3 for Merewether). 

Figure 14 – Support for a Community Space Available for Hire 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89)  
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Figure 15 shows the detailed breakdown of the support given by respondents regarding the inclusion 

of a restaurant, dining space and bar in the new plans. 

Overall there was more opposition than support for Newcastle, but more support than opposition for 

Merewether. 

Just under one fifth of respondents provided the highest support rating for this potential change in 

relation to the Newcastle Ocean Baths (18% gave a 10 out of 10), while less than two fifths showed 

support by giving a rating of 6 or more (38%). However, two fifths were not at all supportive of this 

(40% gave a 0 out of 10) and more than half gave a low support rating (53% gave a 0 to 4 out of 10). 

For the Merewether location just over one fifth gave the highest support rating (21% gave a 10 out 

of 10), but more than half were supportive to some degree (59% gave a 6 or more out of 10 for this 

potential change). One quarter (25%) still gave a low level of support for this (rating their support 

with a 0 to 4 out of 10). 

The mean support ratings were low for Newcastle but reasonable for Merewether (4.1 for Newcastle 

and 6.0 for Merewether). 

Figure 15 – Support for a Restaurant/Dining Space/Bar 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 

  

19 18 21

4 3
6

12
9

16
8

6

10
3

2

6
13

11

17

1

2

1

3

3

2

5

4

6

2

4

30
40

16

Total Newcastle Merewether

%

0

1

2

3

4

5

6

7

8

9

10



 

25 

Community Feedback on the Newcastle & Merewether Ocean Baths 
March 2020 

Figure 16 shows the detailed breakdown of the support given by respondents in relation to the new 

plans including a gym. 

Overall there was relatively little support for this change at the Newcastle Ocean Baths, while there 

were fairly mixed reactions in relation to Merewether. 

Just over one in ten respondents provided the highest support rating for this potential change in 

relation to the Newcastle Ocean Baths (13% gave a 10 out of 10), while less than a third showing any 

level of support by giving a rating of 6 or more (32%). However, more than two fifths were not at all 

supportive of this (33% gave a 0 out of 10) and more than half gave a low support rating (53% gave a 

0 to 4 out of 10). 

For the Merewether location one fifth gave the highest support rating (20% gave a 10 out of 10), 

while more than two fifths were supportive to some degree (41% gave a 6 or more out of 10 for this 

potential change). Around one in six (16%) still gave the lowest support rating (0 out of 10) while a 

third displayed a low level of support overall (33% rated their support with a 0 to 4 out of 10). 

The mean support ratings were low for Newcastle and also fairly low for Merewether (3.7 for 

Newcastle and 5.3 for Merewether). 

Figure 16 – Support for a Gym 

 

Q7. There may also be the opportunity to include future uses within the new plan. Again, using a scale from 0 to 10, 
where 0 means you DO NOT SUPPORT and 10 means you STRONGLY SUPPORT, please indicate the extent to which you 
personally support each of the following?  
BASE: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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4.3 Additional Comments 

All survey respondents were offered the opportunity to provide additional comments in relation to 

the ocean bath location they were providing feedback on. 

Overall, the majority of respondents chose not to provide any additional comments (56% for 

Newcastle and 79% for Merewether). It follows that the comments received were at relatively low 

levels. 

The most common addition comment made in relation to the Newcastle Ocean Baths was a desire to 

maintain the heritage aspect of the existing building (including the façade), as mentioned by 14% of 

these respondents. A further 9% also indicated that they would like it kept as it is currently. 

Comments emerging in relation to the Merewether location were less consistent – with the most 

common outtake being a comment indicating that respondents enjoy their time there (4%). 

 Table 4 – Additional Comments 

 

Q8. Are there any other comments you would like to make about the Newcastle / Merewether Ocean Baths? 
Base: All respondents (Total n=218; Newcastle n=129; Merewether n=89) 
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5. Summary of Findings 

The respondent profile shows that there was a good cross section of the community included in the 

study. In addition, the large majority of respondents had been users of one or both of the ocean baths 

in the 12 months prior to the survey (89% in total).  

In terms of the feedback in relation to the Newcastle Ocean Baths, the following emerged: 

• There was a high level of importance placed on improving the shade and improving the 

existing facilities (73% 8+ ratings for each). There was also a reasonable level of importance 

placed on improving the existing facilities; 

• In terms of priorities for change, shade also emerged as a key priority. So too did upgrading 

the toilet facilities (an Index Score of 46 for both). Better shower facilities and car parking 

were the secondary level priorities for change (Index Scores of 26 and 23 respectively); 

• While there were a range of additional improvements suggested, the most common one was 

to maintain or improve on cleanliness standards (9%); 

• Support for the broad areas of potential change was somewhat mixed. While there was 

evidence of support for some aspects (e.g. 59% showed some level of support for including a 

café or kiosk within the new plan and 49% for the inclusion of health & wellbeing facilities), 

there was some clear opposition for each potential area of change (varying from 28% for a 

café/kiosk to 53% for both a gym and restaurant/bar). 

In terms of the feedback in relation to the Merewether Ocean Baths, the following emerged: 

• There was a high level of importance placed on improving the shade and improving the 

existing facilities (72% and 63% 8+ ratings respectively). There was also a reasonable level of 

importance placed on improving the kiosk/cafe; 

• In terms of priorities for change, car parking emerged as a key priority (an Index Score of 46). 

So too did more seating and upgrading the toilet facilities (Index Scores of 42 and 37 

respectively). Improved vehicle access and better shower facilities were the secondary level 

priorities for change (Index Scores of 22 and 19 respectively); 

• There were relatively few additional improvements suggested for this location, with the most 

common aspect to emerge already being one of the promoted measures (6% mentioned the 

need for more shade); 

• Support for the broad areas of potential change was more evident for this location than it was 

for Newcastle. There was a relatively high level of support for plans to include a café or kiosk 

(76% showed some level of support), health & wellbeing facilities (62% total support), as well 
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as a community space available for hire and a restaurant/dining space/bar (59% total support 

for both). 

  



 

29 

Community Feedback on the Newcastle & Merewether Ocean Baths 
March 2020 

Appendix: Questionnaire 

RECORD DATE: ___ / ___ / 2020   RECORD TIME: ____________ am/pm 

RECORD LOCATION: _______________________________________________________________ 

 

INTRODUCTION 

 

Good morning/afternoon. We are doing a short survey for the City of Newcastle, to obtain 

feedback about the Newcastle and Merewether Ocean Baths. It should only take about 5 minutes 

to complete, and your feedback will be used to feed into the direction of both sites.  

 

If you choose to, you can go in the running to win one of five $50 Coles or Woolworths vouchers.  

 

Your answers will remain confidential and reporting will only be done in combination with all other 

responses. 

 

USE OF THE OCEAN BATHS 

 

1. Firstly, have you used either the Newcastle or Merewether Ocean Baths in the last 12 months? 

MR 

 Yes, have used Newcastle Ocean baths   1  

 Yes, have used Merewether Ocean baths   2  

 I have not used either in the last 12 months  3 Q2, THEN GO TO Q4 

 

2. IF CODES 1 AND 2 AT Q1, OR CODE 3 AT Q1, ASK: For the remainder of the questionnaire I 

need you to think about either the Newcastle OR Merewether Ocean Baths. Which one are you 

more familiar with?  

 Newcastle Ocean baths     1  

 Merewether Ocean baths     2 

 

3. ONLY USERS (CODE 1 AND/OR 2 AT Q1):  Which of the following do you normally do when at 

the Newcastle/Merewether Ocean Bath? READ OUT. MR 

Swimming        1 

Exercise & Fitness (boot camp, training)    2 

Walking        3 

Getting something to eat      4 

Family or social outings      5 

Community club gatherings      6 

Leisure activities & recreation (sketching, photography)  7 

Something else (SPECIFY) ________________________ 8 
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LEVEL OF IMPORTANCE 

 
4. The City of Newcastle is currently considering upgrades to the Newcastle / Merewether 

Ocean Baths. Using a scale from 0 to 10, where 0 means it is NOT AT ALL IMPORTANT and 10 
means it is EXTREMELY IMPORTANT, please indicate the extent to which you personally feel 
that it is important for the City to do each of the following?  ROTATE ORDER 
 

 Not At All 

Important 

Extremely 

Important 

Improve the existing 

facilities e.g. changerooms 

at the baths 

0 1 2 3 4 5 6 7 8 9 10 

Improve the shade at the 

baths 

0 1 2 3 4 5 6 7 8 9 10 

Improve the existing 

kiosk/cafe 

0 1 2 3 4 5 6 7 8 9 10 

Improve existing 

accessibility at the baths 

0 1 2 3 4 5 6 7 8 9 10 

Provide a community 

meeting space at the baths 

0 1 2 3 4 5 6 7 8 9 10 

 
5. If you could choose up to five changes to be prioritised in any changes that occur, which of 

the following would you like to see prioritised?   
What is your first priority? And second? Third? Fourth? Fifth?  ROTATE ORDER. RECORD IN 
ORDER OF PREFERENCE. 
 Improved vehicle access      _____ 
 New stairs        _____ 
 Access ramps        _____ 
 Improved accessibility      _____ 
 More shade / shelter       _____ 
 Seating        _____ 
 Upgraded toilets       _____ 
 Better showering facilities      _____ 
 An outdoor shower facility      _____ 
 Individual change rooms (rather than shared)    _____ 
 Baby change facilities       _____ 
 More/improved lighting      _____ 
 Safer pedestrian access      _____ 
 Car parking        _____ 
 Bike racks        _____ 
 Outdoor exercise equipment      _____ 
 Bubblers / taps for drinking water     _____ 
 Barbeques        _____ 
 Lockers        _____ 
 Improved food options      _____ 
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6. What, if any, other improvements would you like to be made at the Newcastle / Merewether 
Ocean Baths? 
 ________________________________________________________________________________ 
 ________________________________________________________________________________ 
 ________________________________________________________________________________ 

 

7. There may also be the opportunity to include future uses within the new plan. Again, using a 
scale from 0 to 10, where 0 means you DO NOT SUPPORT and 10 means you STRONGLY 
SUPPORT, please indicate the extent to which you personally support each of the following?  
ROTATE ORDER 
 

 Do Not  

Support 

Strongly  

Support 

A café/kiosk 0 1 2 3 4 5 6 7 8 9 10 

A gym 0 1 2 3 4 5 6 7 8 9 10 

A community space 

available for hire 

0 1 2 3 4 5 6 7 8 9 10 

Health & wellbeing 

facilities 

0 1 2 3 4 5 6 7 8 9 10 

A restaurant/dining/bar 0 1 2 3 4 5 6 7 8 9 10 

 
8. Are there any other comments you would like to make about the Newcastle / Merewether 

Ocean Baths? 
 ________________________________________________________________________________ 
 ________________________________________________________________________________ 
 ________________________________________________________________________________ 

 

 

DEMOGRAPHICS 

 

And now, just a couple more questions to ensure we have spoken to a good cross section of the 

community …….. 

 
9. RECORD GENDER  Male   1 

   Female   2 

 

10. Which of the following age ranges do you fit into? READ OUT 

16 to 24 years   1   

25 to 34 years   2    

35 to 44 years   3 

45 to 54 years   4  

55 to 64 years   5 
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65 to 74 years   6 

75 or older    7 

REFUSED (DO NOT OFFER)  8 

 

11. Do you live locally?   

Yes    1  No    2 

 

12. IF CODE 1 AT Q12, ASK: What suburb do you live in?   _______________________ 

 

13. IF CODE 2 AT Q12, ASK Can you please tell me your postcode: ____  ____  ____  ____ 

 OR IF FROM OVERSEAS: Please tell me your country:  _______________________ 

 

If you would like to go in the running for one of five $50 gift vouchers, please provide contact 

details (these details will only be used for the prize draw):  

NAME:   __________________________________ 

EMAIL or PHONE: __________________________________ 

 

 

 



Bath Poll Newcastle

Female Male Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTA..

3_NOT_AT_ALL_IMPORT..

4_UNDECIDED

Grand Total 100.00%

2.53%

7.64%

28.53%

61.30%

100.00%

1.37%

7.75%

31.84%

59.04%

100.00%

3.63%

7.53%

25.40%

63.45%

Question 1:
How important do you think it is that City of Newcastle improves the existing facilities, for example
changerooms, at the Newcastle Ocean Baths?

18_34 35_50 51_65 65Plus Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

2.53%

7.64%

28.53%

61.30%

100.00%

1.95%

3.48%

24.20%

70.36%

100.00%

4.18%

4.73%

27.37%

63.72%

100.00%

2.12%

8.89%

30.48%

58.50%

100.00%

2.06%

10.92%

30.22%

56.80%

ReachTEL conducted a survey of 898 respondents across City of Newcastle. The survey was conducted on
Thursday, 13th February 2020. This polling was commissoned by City of Newcastle Council.

1_WARD_1 2_WARD_2 3_WARD_3 4_WARD_4
5_DON_T_

KNOW
Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

2.53%

7.64%

28.53%

61.30%

100.00%

3.27%

7.72%

33.09%

55.93%

100.00%

1.80%

11.75%

26.03%

60.42%

100.00%

1.50%

4.52%

22.48%

71.50%

100.00%

0.77%

0.77%

13.79%

84.66%

100.00%

11.35%

14.37%

74.27%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::
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Question 2:
How important do you think it is that City of Newcastle improves the shade at the Newcastle Ocean Baths?

Female Male Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

1.99%

10.67%

27.16%

60.18%

100.00%

2.79%

14.41%

29.56%

53.24%

100.00%

1.23%

7.13%

24.88%

66.76%

18_34 35_50 51_65 65Plus Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

1.99%

10.67%

27.16%

60.18%

100.00%

2.78%

6.32%

30.41%

60.49%

100.00%

1.65%

9.52%

29.22%

59.61%

100.00%

2.26%

13.09%

22.30%

62.35%

100.00%

1.58%

12.02%

27.67%

58.73%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::

1_WARD_1 2_WARD_2 3_WARD_3 4_WARD_4
5_DON_T_

KNOW
Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

1.99%

10.67%

27.16%

60.18%

100.00%

2.82%

9.31%

28.20%

59.67%

100.00%

15.16%

19.74%

65.10%

100.00%

9.03%

31.47%

59.51%

100.00%

15.14%

29.03%

55.82%

100.00%

0.60%

13.61%

21.91%

63.88%
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Question 3:
How important do you think it is that City of Newcastle improves the existing kiosk at the Newcastle Ocean
Baths?

Female Male Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

3.61%

17.07%

41.42%

37.90%

100.00%

3.27%

18.26%

37.31%

41.16%

100.00%

3.94%

15.93%

45.32%

34.81%

18_34 35_50 51_65 65Plus Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

3.61%

17.07%

41.42%

37.90%

100.00%

4.03%

10.85%

43.88%

41.24%

100.00%

2.88%

17.88%

43.46%

35.78%

100.00%

3.92%

24.17%

42.35%

29.56%

100.00%

3.64%

14.56%

37.98%

43.81%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::

1_WARD_1 2_WARD_2 3_WARD_3 4_WARD_4
5_DON_T_

KNOW
Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

2.53%

7.64%

28.53%

61.30%

100.00%

3.27%

7.72%

33.09%

55.93%

100.00%

1.80%

11.75%

26.03%

60.42%

100.00%

1.50%

4.52%

22.48%

71.50%

100.00%

0.77%

0.77%

13.79%

84.66%

100.00%

11.35%

14.37%

74.27%
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Question 4:
How important do you think it is that City of Newcastle improves the existing accessibility at Newcastle
Ocean Baths?

Female Male Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

4.79%

15.69%

22.97%

56.55%

100.00%

5.55%

17.69%

24.30%

52.45%

100.00%

4.07%

13.80%

21.70%

60.43%

18_34 35_50 51_65 65Plus Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

4.79%

15.69%

22.97%

56.55%

100.00%

4.28%

6.00%

32.17%

57.54%

100.00%

3.89%

11.33%

29.39%

55.39%

100.00%

3.32%

19.12%

20.25%

57.30%

100.00%

6.80%

21.36%

15.66%

56.19%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::

1_WARD_1 2_WARD_2 3_WARD_3 4_WARD_4
5_DON_T_

KNOW
Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPO..

3_NOT_AT_ALL_IMPO..

4_UNDECIDED

Grand Total 100.00%

4.79%

15.69%

22.97%

56.55%

100.00%

4.74%

14.88%

24.04%

56.34%

100.00%

0.81%

13.65%

16.09%

69.44%

100.00%

4.99%

3.29%

36.52%

55.19%

100.00%

6.28%

24.53%

21.12%

48.07%

100.00%

7.08%

22.28%

15.25%

55.39%
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Question 5:
How important do you think it is having a community meeting space provided at Newcastle Ocean Baths

Female Male Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

6.50%

42.34%

32.88%

18.28%

100.00%

6.83%

46.98%

30.60%

15.59%

100.00%

6.19%

37.94%

35.04%

20.83%

18_34 35_50 51_65 65Plus Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

6.50%

42.34%

32.88%

18.28%

100.00%

6.80%

35.50%

41.90%

15.79%

100.00%

6.87%

41.31%

36.00%

15.82%

100.00%

5.58%

51.06%

26.43%

16.94%

100.00%

6.80%

40.17%

30.70%

22.33%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::

1_WARD_1 2_WARD_2 3_WARD_3 4_WARD_4
5_DON_T_

KNOW
Grand Total

1_VERY_IMPORTANT

2_SOMEWHAT_IMPORTANT

3_NOT_AT_ALL_IMPORTANT

4_UNDECIDED

Grand Total 100.00%

6.50%

42.34%

32.88%

18.28%

100.00%

6.46%

41.83%

34.99%

16.72%

100.00%

4.25%

43.81%

23.01%

28.93%

100.00%

3.49%

42.78%

33.29%

20.44%

100.00%

7.61%

43.36%

35.17%

13.86%

100.00%

9.35%

43.61%

23.85%

23.19%
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Question 4a:
Which ward do you live in?

Female Male Grand Total

1_WARD_1

2_WARD_2

3_WARD_3

4_WARD_4

5_DON_T_KNOW

Grand Total 100.00%

68.60%

8.04%

5.29%

8.43%

9.64%

100.00%

63.58%

9.41%

7.01%

7.58%

12.43%

100.00%

73.36%

6.74%

3.67%

9.23%

6.99%

18_34 35_50 51_65 65Plus Grand Total

1_WARD_1

2_WARD_2

3_WARD_3

4_WARD_4

5_DON_T_KNOW

Grand Total 100.00%

68.60%

8.04%

5.29%

8.43%

9.64%

100.00%

67.30%

8.70%

9.15%

6.43%

8.42%

100.00%

69.19%

7.26%

5.12%

7.13%

11.31%

100.00%

69.56%

9.24%

7.51%

5.05%

8.64%

100.00%

68.20%

7.28%

1.58%

12.98%

9.95%

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::
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This survey was conducted using an automated telephone based survey system among 898 respondants.
Telephone numbers and the person within the household were selected at random. The results have been
weighted by gender and age to reflect the population..

:: ReachTEL Pty Ltd :: ACN 133 677 933 :: ABN 40 133 677 933::
:: Phone 1800 42 77 06 :: Fax 1800 60 13 20 :: PO Box 13294 GEORGE STREET QLD 4001::
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